
18 . FORBES INDIA MARQUEE . A SPECIAL MARKETING PRESENTATION . NOVEMBER 15, 2013

IN CONVERSATION     

As Louis Vuitton enters its tenth year in India, it is 
witness that India is on its way to being a luxury 
hub. A handful of international fashion brands like 
Chanel, Hermès, Christian Dior and a few more, which 
foresighted India as a consumer of luxury five to ten 
years ago, are now on the verge of opening their third 
to fifth stores within various cities across the country 
moving along with India as it enters its next phases of 
development towards luxury, slow but steady.

The social life scenario in India has morphed itself from 
housewives talking about recipes and kids to displaying 
their latest brands amongst a group of luxury brand 
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India, a witness to luxury since 
the opulent times of maharajas 
and maharanis, now revels in the 
charisma of international fashion 
retailed on its own land.

owners. The economic slowdown has not affected 
the nouveau rich sector with industrial money, for 
maintaining their lifestyle is an extremely important 
facet of their social life. While the matured lot takes like 
for classics, the younger crowd is attracted to newer 
entrants like Emilio Pucci and Michael Kors keeping 
themselves abreast with global fashion and trends.

Despite the global economic slowdown, the size of high-
income group consumers continues to grow and on an 
average they spend over 40 per cent of their monthly 
income on luxury items along with the prediction that 
the Indian luxury market is likely to cross USD 14 
billion in 2015 across all categories of luxury products 
and services. 

Launches and Expansions
According to a study, the number of HNIs in India grew 
35 per cent between 2008 and 2012 to about 1.7 lakh 
and the number is expected to go up to 4.5 lakh by 2015. 
Looking at these estimates, for the established brands 
having already explored New Delhi and Mumbai, tier 
II cities like Bangalore, Hyderabad, Kolkata, Pune and 
Chandigarh and Chennai are next on target. The French 
luxury brand Louis Vuitton, already five stores, old has 
recently entered Chennai after exploring New Delhi, 
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Mumbai and Bangalore followed closely by Armani.  
Luxury destination ‘Bergamo’ in Chennai that 
houses the Louis Vuitton store will soon have 
exclusive outlets of Bottega Venetta, Cartier and 
Jimmy Choo. Hermes is already on their second 
store in Mumbai after New Delhi and multi-brand store 
Kitsch run by TSG International. Kitsch retails brands 
such as Alexander McQueen, Moschino, Saint-Laurent, 
Victoria Beckham and Stella McCartney. Hyderabad, 
with Burberry already in its kitty is keenly awaiting Louis 
Vuitton and Gucci to debut. Looking at the footprints 
of the established lot, global brands like Corneliani and 
Roberto Cavalli opened last year while 2013 saw four 
more brands - Missoni, Michael Kors, Cavalli Café and 
Emillio Pucci - opening their doors for India.

Mumbai’s Palladium follows close after DLF Emporio 
housing 48 international luxury brands, with 
Bangalore’s UB City picking up heat. Kolkata 
is soon to enter in the race of luxury malls with 
‘Quest’, a destination mall developed by the 
RP-Sanjiv Goenka Group, who is going to be 
the home of who’s who of luxury brands: 
Breitling, Burberry, Canali, Emporio 
Armani, Estee Lauder, Furla, Gucci, 
L’Occitane, Michael Kors, Omega, Paul 
Smith and Rolex. And if rumors are to 
be taken into account, nine more luxury 
destinations are in planning across the 
country. Fashion houses Moschino and 
Alberta Ferretti, Pollini, Gattinoni, Byblos, 
Prada and Scorpion Bay are few of the 
many American and European are keenly 
eyeing the growing Indian market.

Attracting India
Having embraced India with open hands, 
luxury brands are also adapting various 
tricks to entice the Indian consumer. With an  
average two lakh people visiting the DLF 

Emporio each month, the mall does a lot of 
events like corporate tie-ups and style meets 
to invite potential customers for collection 
previews. Customised give-away products from 
brands like Dior, Gucci, Christian Louboutin 

and many more are enough to put a wedding 
under the category of “Big Fat Indian  
Wedding”. India-inspired collections and use 
of Indian embroideries and fabrics in latest 

collections also makes the consumer feel closer to 
the brand and instill the belief that the foreigner is 
valuing their values and traditions. The concepts 
of sales and discounts are a big retail mantra in 

India and with a single brand having multiple stores 
in the city and collections changing twice a year, sales 
work is giving a chance to call in their clients as well 
as to woo mid-segment consumers who end up being 
loyal future buyers.

Challenges
FDI still needs to prove whether it is a 
boon or a bane. While new entrants figure 
out the FDI, the established ones 
are facing other challenges 
in cities beyond Delhi and 
Mumbai. High rentals and 
lack of proper infrastructure 
for luxury retailing are 
forcing brands including 
Christian Dior, Armani, 

Louis Vuitton and 
Omega to restrict the 
number of outlets in 
India. When it comes 
to issues pertaining to 
acquiring/leasing out 
real estate, liaisoning for 
licences and government 
approvals, managing the tax aspects of the 
business etc., global luxury brands require a 
local partner with feet deeply rooted in local 
business. Here is where the Joint Venture 
approach works best.

However, the biggest challenge of all - demand for 
luxury brands - it is not merely about having the 
money, it’s about having a lifestyle. It is this aspect 
of demand that will finally determine where such 
brands finally set up shop.
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